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Wilmington

Greater Downtown Plan

This plan will guide the future of 18 neighborhoods in and around Downtown
Wilmington. Let’s work together toward a better and brighter future for our
community.

Este plan guiara el futuro de 18 vecindarios en el centro de Wilmington y sus alrededores.
Trabajemos juntos hacia un futuro mejor y mas brillante para nuestra comunidad.

Scan this QR code to go
to the plan’s website

jUnete a la conversacion! Escanee este codigo QR para
ir al sitio web del plan

Join the conversation!
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FRAME KEY QUESTIONS

« Issues and opportunities

* Market analysis
DREAM BIG

« Vision and principles
- Strategies and site concepts

CREATE A ROADMAP

« Retail strategy
« Draft plan
- Implementation pathways

APPROVE AND ENACT

- Final Special Area Plan

2,700 residents reached!

METHOD PROGRESS TO-DATE
Pop-Up appearances at events
Appearances around town
Survey 1’400',' responses

Interviews and focus group
Focus Groups conversations

Public bli h
Workshops public open houses

Steering and
Implementation
Committees

Steering Committee
meetings

*Based on input gathered by the date of 10/8/2024
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